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Super Bowl to highlight ‘Bud Light’ strategy
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MANCHESTER — Bill Belichick of the New England Patriots and Sign Upfor Text Alerts

Tam Coughlin of the Mew Yark Giants won't be the only strategists Sign Llp for Mews hy Email

with highly-complex game plans for Super Bowl XLI—

AnheuserBusch will unleash its own strategy of getting maore Share

Americans ta drink its Bud Light beer brand. Bl delicious .l| 2 DiggThis Story

Owverall, a mix of the new, recycled oldies and returning favarites will B reddit 5| [9) sTumeLEwPoN |

be on display for that all-important Super Bowl tradition — the B My Youioo! | Eﬂdﬂ to Google |
television commercials.

According to a MN.H. advertising executive, viewers of Sunday's Super Bowl between the Patriots and Giants
will have a hard time walking away fram the T% during the cammercials.

Traviz York, President of Manchester-based Griffin, York & Krause, said this year's crop of multi-million dollar

ads will include some advertisers whao've been away from the big game for a while, and some old favorites
trying new marketing strategies.

"Coca-cola, Wictoria Secret, and Kraft are all back in the game after being an the sidelines close to a

decade,” says York. "It's partly hecause the prime time landscape has changed because of the writer's

strike, and because fewer start-ups are betting their venture capital on Super Bowl advertising success. The
established brands are reclaiming their place on advertising's biggest stage.”

In one of the bolder ad moves of the Super Bowl, Anheuser-Busch will dedicate six of its seven spots to
pramoting only Bud Light. The brewer, with a major facility here in New Hampshire, usually spreads its air
time amoang several of its brands.

"Anheuser-Busch is pushing this one brand hard. They're clearly relying on promation of a top brand, hoping
it creates a ‘hala' effect that will trickle down ta their ather products.” York alzo says Bud will encourage
interaction with consumers and even offer a "secret” ad to maobile device users.

Advertizers are paying Fox, the netwark television Super Bawl XL between $2.6 million and $3 million dallars
for a 30-second spot.

Work says as online viewership of videos increases, buzz-warthy commercials will be watched again and
again on Web sites like YouTube and repurpozed for online advertizing placement.

“These ads will have a life =pan long beyond the broadcast,” he says.

Other major sponsors scheduled ta have more than one ad during Super Baowl XL are Pepsi-Cala, Toyata,

L e A e e N I [ e O | T B e L e T e



